Purpose of the study: This study aims to find credit card literacy (henceforward CCL) and credit card usage behavior (henceforward CCUB) in India.
INTRODUCTION
Credit card usage started in the USA in the 1940s, and their usage became common due to their convenience and use in online transactions. Initially, cash and then cheques were mainly used for monetary transactions. As of now, the credit card is also a popular means for payment The wide acceptability of cards the world over can be gauged by the large numbers of credit cards worldwide. A credit card offers a number of advantages as compared to cash for users such as; safety, convenience, short-term free credit, rewards points, etc. Merchants also benefit from credit cards as people incline to spend more while using credit cards.
Credit card usage offers a number of benefits and drawbacks subject to user behavior. Sensible and correct use of credit cards increases the liquidity and offers supplementary funds. Conversely, credit card transactions done in excess of the financial limits of the user results in unnecessary debt. The increased spending due to credit cards results in excessive credit card debts. Debt due to a credit card has risen more rapidly than the disposable income; this has alarmed policymakers and governments. Though the increase in consumption is encouraging for the economy high levels of debt may create financial difficulties or lead to bankruptcy, hence in the long-term, it will result in slower economic growth. Apart from misuse by consumers, sometimes the credit card companies exploit the customers through high-interest rates and hidden fees (Tidwell, Bexley & Maniam 2010) .
CCL is the awareness of the terms and conditions of a credit card. Due to the lack of research on CCL, many researchers have so far used financial literacy as a proxy for CCL. As per OECD-INFE (2012), "Financial literacy consists of awareness, knowledge, skill, attitude, and behavior required for taking wide-ranging financial decisions resulting in an individual's financial wellbeing". Lesser financial knowledge results in more debt and risky behavior (Norvilitis, Merwin, Osberg, Roehling, Young & Kamas, 2006; Robb, 2011) . In general, though there is proof that financial literacy positively encourages individuals to exhibit a more conscious financial behavior there are contradictions in the previous research. The results of the previous study vary based on the topic or population of the study (Robb 2011 This study aims to find the CCL and examine the CCUB in India. Given the inconsistencies in the previous studies and the lack of similar studies in India, there is a need to research CCL and CCUB in India. This study will be helpful to individuals, researchers, regulating bodies, businesses, and banks.
LITERATURE REVIEW
Usage of credit cards is increasing, and individuals and businesses all over the world are moving from cash to cards in their day-to-day transactions. Reasons for using credit cards are easy to fulfill eligibility conditions (Canner & Luckett 1992) , providing an opportunity of investing the available cash (Chang & Hanna 1992) , easy to borrow money and higher spending by the holder (Cargill & Wendell, 1996) , convenience and safety (Mayer 1997) , esteem and acceptability (Medina & Chau 1998 ), cardholders do not need to carry cash (Lee & Kwon, 2002) and consumers spend more with credit cards as they facilitate spending (McCall & Belmont 2002) . Humphrey (2004) through an econometric model, showed that during a twenty-five-year period the use of cash has fallen as people are going in for cashless transactions. For Indians, the major determinants are the use and convenience of the credit card (Khare, Khare, & Singh, 2012) . 
Demographics and Card Usage Behavior
Researchers have studied how the various demographic factors (gender, age, ethnic background, education, income) affect the use of a credit card. Credit card companies also consider the demographic factors while issuing the cards, for example, preference is given to individuals with high income and education.
Reasie, Janice & Weber (2001) found that women were more likely to limit their spending. Researchers, such as Mandell (2004) found that family income and education were the major indicators. Keeping in control the cost, convenience, and security, the payment behavior depends on the consumers' socio-demographic attributes such as age, education, and race and income. Low income and low education and minorities are more likely to use cash. Safakli (2007) in Northern Cyprus using factor analysis found that for credit card selection, education and family income are important. The financial decisions of older adults are more likely to be suboptimal ( 
MATERIALS AND METHODS

Sample Frame and Sampling Procedures
Data were collected using a convenient sample of credit card users from various socio-economic backgrounds in India. The total numbers of respondents were 400.
Development of the Questionnaire
The questionnaire used for collecting data consisted of three sections; demographic information, CCL, and CCUB. A literature review formed the basis for developing the questionnaires. The content validity of questionnaires was checked by academic and industry experts and then a pilot study was conducted to test the reliability. Based on their advice the items in the scale were later modified. Data were collected from June 2018 to January 2019.
In this study, CCL was measured by the response to questions shown in table 1. Customers were asked to rate their awareness of the terms and conditions of credit card providers. On a scale of 1-5, the average score 1-2 were classified as low, 3 as medium and 4-5 as high credit card knowledge. For measuring CCUB table 2 was used. Risky responses serve as the reference group. 
Research Variables and Their Measurement
Variables included demographics, CCL and CCUB (Table 3 ). Demographic variables included education, age, gender, and Occupation. 
RESEARCH METHODS
Risky credit card behavior is predicted using variables. As the prediction is dichotomous logistic regression is suitable. The equation for logistic regression is given as;
CONCLUSIONS AND SUGGESTIONS
The CCL was found to be low (34 percent) as compared to previous studies such as 53 percent Chen & Volpe (1998), 52 percent Mandell (2004) , 56 percent Jones (2005) , and 37 percent by Lusardi, Mitchell & Curto (2010) . Individuals with higher CCL have been found to engage in less risky behaviors such as spending up to a maximum credit limit, making the due payment on time, the lesser likelihood of delinquency in payment and taking lesser cash advances. Previous studies such as Norvilitis et al. (2006) and Robb (2011) also found that lower financial knowledge results in more credit card debt and riskier use of credit cards.
Gender wise differences are found related to the credit limit, minimum payment amount, delinquency in payment and advance on credit cards. On some parameters, males show a riskier behavior while other females have been found to engage in riskier behavior. Age is significant as respondents from higher age groups are more likely to pay on time. Also, the age groups of 41-50 and above 50 are less likely to take an advance on credit cards. Lastly, salaried persons are more likely to pay on time, to make only minimum payments and less likely to take a cash advance. Previous studies such as Chien & DeVaney (2001) and Gartner & Todd (2005) also found that CCL and education were important factors. Previous studies such as (Themba & Tumedi, 2012) have also highlighted the demographic differences in CCUB.
Thus, it is important to increase the knowledge of the terms and conditions associated with credit cards in India, as this will encourage a more conscious usage. We can increase the CCL through a financial education program on credit cards. Also, the outreach strategy should be as per the stages of the life cycle of a card user. Apart from traditional methods digital methods such as short films, cartoons and quizzes should be promoted. There is also a need to account for the demographic differences in credit card behavior while conducting the training program. Training programs for the credit card holder should be conducted by the Reserve Bank of India and NGOs for consumer protection, in collaboration with credit card providers.
LIMITATIONS
The present study supports that higher CCL is associated with more beneficial credit card usage. Due to the lack of a standardized tool to measure CCL, the findings of this study may be restricted. There is a need to develop a consistent and common measure of credit card knowledge for future studies. Another limitation is that some demographic factors 
